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Winchester Creatives 
Mind the Gap
Over lockdown I was approached by Richard 
Coupe of Brightful to volunteer my time for the 
newly reformed Winchester Creatives. The idea 
was to create a campaign that would help recent 
Graduates affected by COVID.
My role as Graphic Designer involved creating 
limited edition Prints, Masks and creating the 
social media Banners we would use across all of 
our platforms. I’m happy to say we reached our 
Donation goal and currently working towards our 
stretch target to help all of the students that 
apply for the Mind the Gap Scheme.



-Twitter Banner
-Soundcloud Banner
-Facebook Banner
-LinkedIn



A project focusing on UX and UI design for 
an app, with the intention of being a training 
tool for Barista’s of all levels.

This project I have completed as my Major 
project for my final year of University, it has 
challenged me in every area of design that 
I have studied over the last three years. I 

Latte Art Dice

wanted to focus on an app based UI project as this is an area of design 
that I want to focus on primarily when working in Industry. It challenged 
me to research more into the development side of the creative industry 
since thie project I plan on building and releasing to the public after I 

graduate.



The project required many individual 
elements, from logo design to icons 
that were to be used as a unique 
branding that would set it apart 
from its competitors within the 
Coffee industry. 



Latte Art Dice

To begin with, wireframing was essential to lay out and 
see if any major UI issues came up. This also helped 
conceptualise the different pages the app would 
eventually have.

Next, was deciding on an appropriate colour scheme 
and navigation bar for the app. After some deliberation 
a simple bottom screen navigation was decided upon 
and a complimenting colour scheme to go with it.



The next steps of the project included creating the 4 main screens of the 
apps, any additional pages and filling these with content to showcase it’s 
usability.



Latte Art Dice
With the designs and 
code all figured out it 
was then time to create 
a working Prototype.

This was then tested 
by local baristas and 
working shots taken to 
show future investors.



©



Branding
Looking for a more individual 
and sleek look, K Itchen wanted 
to be a new restaurant that 
paid homage to the river within 
it’s name and the industrial 
influences of the area of 
Southampton that it was to be 
based.

The requirements I had to keep 
to was to make sure the logo: 
• worked on printed menus
• printed well onto take away 

packaging 

K Itchen Brand Design





Print Project
Winchesters Party in the Park

A local event where people can enjoy 
the sun, get together with friends and 
experience some local curiosities all 
in one place. I helped redesign and 
organise the events advertising to 
make it cleaner, more legable and give 
it a more professional feel.

Party in the Park was an amazing 
project to be a part of as it has helped 
me learn more about designing 
with specific printers instructions in 
mind. I’m grateful that my clients also 
enjoyed the work I produced.



Alongside the traditional door to door 
leaflets, posters and social media 
advertising, the client wanted a 9 foot 
banner to be designed to hang above 
the High street of Winchester to further 
promote the event.

“We couldn’t be happier with what 
we recieved! Our new advertising has 
helped refresh our growing brand and 
helped us reach more people in our 
ever growing community” 

 



Typographic Logo Design
King Alfred Theatre Arts Logo Redesign

After being asked by King Alfred Theatre 
Arts for a new logo, I started by sitting 
down with their director to experiment 
with some hand lettering for the logo. 

The aim discussed was to encapsulate 
the sophistication of the theatre and the 
rich history of Winchester.



The final outcome of the design was 
a hand lettered typographic logo in 
Black and White, to work on a variety 
of colours. I was then tasked with 
incorperating this logo into some email 
signatures to showcase its pre-launch



Club Apparel Design
For this client project I was designing an 
emblem that would be embroidered onto 
shirts which required a far more specific set 
of design rules that I had to keep to.  This 
included making sure no single line was 
thinner than 3 pixels to avoid issues when 
the logo was stitched on.

My client wanted to pay respect to the 
armed forces within the emblem so I took 
the key symbols from each and combined 
them into one unique logo that could be 
proudly displayed by its wearer. For the 
Navy I used the white ship, the Army the red 
daggers and finally the wings of the Royal 
Air force all merged into one motif.

The latin phasing underneath translates to: 
‘Respect, Learning, Alcohol’



Each shirt had its owners name 
also stiched in the same lettering 
under the motif. Below are some 
feedback from my clients.

“The shirts came out better than 
we expected and looked great 
when we all wore them on day 
visits”

“I love the combination of the 
armed forces symbols, I would 
never have thought to merge 
them in such a way”





Digital Painting

Using photographs, 
Photoshop and a 
drawing tablet, I created 
a unique illustration in 
my own creative style.

I’ve gone on to create 
these digital paintings as 
commissioned pieces.

The image on the left is one 
that was given as a Mothers 
Day present.

My digital painting began as an 
assignment for my first year of 
University, where I recreated a scene 
from ‘The Hobbit’ in an Impressionistic 
style.



Merchandise Design
Working in Digital media has meant 
I have created physical products for 
clients and for my own online shop. 
These have ranged from apparel to 
posters to home products.

I usually try to create these designs 
on Illustrator to make them Vector 
based therefore much easier to scale 
to any size and to have a better effect 
on a wider range of materials.

My Kingfisher Print has by far been 
my most popular print. I believe 
predominantly due to the bright 
colours working well in the geometric 
design.



Featured left to right: Iced Coffee Mugs, 
‘Makers Gonna Make’ A4 Print, ‘Into the mist’ 
Album Hoodie



Merchandise Design
Along with my Latte Art Dice app, I created 
some Merchandise pieces that I felt could 
be sold through the app itself to further 
boost sales. The interest of the merchandise 
came through initial testing of the apps 
logos and icons with local Winchester 
Baristas.




